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ARTICLE INFO ABSTRACT

K ds: . . .
eywores Due to the increasing acceptance of internet users from web-

sites that provide goods and services, the use of content mar-
keting techniques to increase website visits has become one of
the necessities of emerging internet businesses. In this regard,
the current research aims to investigate the effect of the di-
mensions of the advertised content on the revisit intention, by
the role of the online shopping experience and the advertising
value on the digikala website. This research is applied in terms
of purpose and descriptive survey in terms of nature. The sta-
tistical population of the research is the students of Isfahan
University who have at least once had the experience of buying
from a digital store. Based on this, according to Morgan’s ta-
ble, the sample size was predicted to be 152 people who were
selected using a Non-probability sampling method. The data
collection tool was a questionnaire, and to test the research hy-
potheses, the structural equation modeling method was used.
The findings of the research show that the dimensions of the
advertised content have a positive and significant effect on the
advertising value and revisit intention, and the advertising val-
ue also has a positive and significant effect on the revisit in-
tention. Online shopping experience mediates the relationship
between advertising value and revisit intention. advertising ir-
ritation was also found to moderate the relationship between
advertising value and revisit intention.
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